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[bookmark: h.27as13aaw5ju]SUMMARY
[bookmark: _GoBack]We have started working with Moat, DoubleVerify, comScore, IAS and Nielsen for Audience Measurement or ad validation. Audience Measurement or ad validation tags can be from brands or agencies, and we need to an easy way to implement the clients’ tag directly from standard creative template to reduce custom work required from tech or creative team.  

VALUE PROPOSITION
Adding Audience Measurement or ad validation configuration to the standard creative templates will reduce the amount of custom work and shorten the time needed to set a campaign live.   


[bookmark: h.ersbl2qsdri7]
[bookmark: h.t660tganzqbt]REQUIREMENT SUMMARY

[bookmark: h.wmhhtg6bg1a1]Baseline

	Priority
	Description
	Effort

	High
	Default Ad Validation for MB Network (web) 
	

	High
	Audience Measurement & Ad Validation for Clients (web) 
	

	High
	Audience Measurement for Clients (mobile)
	

	
	
	






[bookmark: h.m1091917c549]BASELINE REQUIREMENTS

	[bookmark: h.xlp7vbz3vzdk]1. Default Ad Validation for MB Network (web) 

	[bookmark: h.jnohqhwvo7he]Requirement Details
Default network viewability tacker is the MediaBrix Moat tag. Internal users need the ability to remove or update the tag when needed. 

[bookmark: h.uewyex2u3iry]Use Cases
· The default network viewability tracker is for MediaBrix network, and the tag is always on by default.
· There will be an on or off switch called Network Tracking that will default to “On”
· The system fires the tag at the same place where we fire our impressions for Rally, Rescue and Reward.
· The system needs to fire the Moat tag with the following parameters
· moatClientLevel1=[Advertiser ID]
· moatClientLevel2=[Line Item ID]
· moatClientLevel3=[ Flight ID]
· moatClientLevel4=[Creative ID]
· moatClientSlicer1=[Property ID]
· moatClientSlicer2=[Zone ID]
· The system needs to send a daily or hourly CSV file of the parameter names in the Platform, and the IDs in the Moat tag mentioned above. This CSV file would be uploaded to a secure FTP site from Moat. 
           
            Example:    Advertiser Name =  Advertiser ID

The above requirements will allow us to see the performance data in the Moat interface.  Once a test ad is ready, Moat would like to review it on a test page for verification.

NOTE: The long-term strategy is to ingest the Moat data with the IDs we send and map it in our database so the data can be available in the cube and reports.
· When “Off” is checked for Network Tracking, the system does not fire the MB Moat tag, and the Default Network Viewability Tracker field is grayed out. 
· Ad Ops is able to update the default Moat tag in the master template.

See mockup below or go to http://app.uxpin.com/dms/Desktop/Default/1870953#?id_page=16553935. 













	[bookmark: h.nwxrn6sk8x1s]2. Audience Measurement & Ad Validation for Clients (web) 

	[bookmark: h.f3kjg5i6vfmx]Requirement Details
When advertisers want to use their tags for Audience Measurement or Ad Validation measurement, ad ops needs the ability to set up the client’s tag directly from the standard creative web template, so that they do not have to wait for a custom template from tech or creative team. The vendors supported: Moat, Nielsen, DoubleVerify, comScore, IAS. 
[bookmark: h.63d8o05echgb]
[bookmark: h.s8x4v6gwy13f]Use Cases (flows)
· Ad ops determines which vendor to use for the measurement
· Ad ops enters the tag/parameters for a particular vendor and submit it (input field in creative template)
· The system decides on how to handle the tag/parameters based on the vendor chosen
· The system fires the tag at the same place where we fire our impressions for Rally, Rescue and Reward 

See mockup below or go to http://app.uxpin.com/dms/Desktop/Default/1870953#?id_page=16553935. 


[bookmark: h.lvw9fzewdprz]



	[bookmark: h.ix8l2rglof10]3. Audience Measurement for Clients (mobile)

	[bookmark: h.vgdt0t8rwwjt]Requirement Details
[bookmark: h.j77hqt4ni6n0]When advertisers want to use their tags for mobile audience measurement, ad ops needs the ability to set up the client’s tag directly from the standard creative mobile template, so that they do not have to wait for a custom template from tech or creative team. The vendors supported: comScore, Nielsen. 
[bookmark: h.taqg758r3tee]
[bookmark: h.aumljoixb48z]Use Cases (flows)
· Ad ops determines which vendor to use for the audience measurement
· Ad ops enters the tag/parameters for a particular vendor and submit it (input field in creative template)
· The system decides on how to handle the tag/parameters based on the vendor chosen
· The system fires the tag at the same place where we fire our impressions for Rally, Rescue and Reward 

See mockup below or go to http://app.uxpin.com/dms/Desktop/Default/1870953#?id_page=16553935. 
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Mockup:
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